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SOCIETY FOR FOODSERVICE MANAGEMENT

Our Organization

The Society for Foodservice Management (SFM) is the only national association serving
the needs and interests of on-site foodservice professionals for 30 years. It is with great
pleasure that this association has served as a platform to offer professional development
for its members and, at the same time, offer the suppliers to the industry an opportunity to
showcase their products and services. Membership represents all facets of the industry
including client liaisons, independent operators, all major global, national and regional
foodservice contract management companies and companies providing products and
services to the on-site marketplace.

Foodservice
Only or Primary Responsibility

Only Responsibility

Primary Responsibility

SFM Membership Demographics

SFM's Active Membership (Client Liaisons, Contractors, Self Operators) is mainly
comprised of individuals from the following segments of the on-site foodservice industry:

Position VP 18%
Other 16%

Consultant 8%

Sales Manager 7%

District Manager 5%

General Manager 4%
President 4%

National Account Manager 4%
Regional Manager 3%
Account Manager 3%

Unit Manager 2%

Business Manager 2%

CEO 1%

* Business and Industry
* College and University
© Healthcare

A recent demographics study shows that foodservice is the primary responsibility of 63%
of the SFM membership. These individuals are the primary decision-makers within their
organization and are responsible for purchasing decisions in their respective facilities.

SFM Key Event Demographics

» National Conference

The SFM National Conference is attended by the “who's who” of the on-site foodservice
industry. With more than 350 attendees annually, the SFM conference is known for
educational sessions, as well as networking opportunities with key industry decision-
makers in our renowned Innovations Fair. With an outstanding 65/35 buyer/seller ratio,
this event is THE place to have your products and/or services showcased to the leaders
of the on-site foodservice industry.

SFM Organization Types

Other 28%

Finance Corporation 11%
Insurance 7%

Food Manufacturer 5%
Technology Corporation 5%
FS Equipment Manufacturer 4%
College/University 4%
Beverage Manufacturer 2%
Government 2%

Equipment Manufacturer 1%
Real Estate Corporation 1%
Healthcare 1%




Critical Issues Conference

The highly successful SFM Ciritical Issues Conference is another “who's who” event
held in the New York Metro area that brings to the forefront some of the most pressing
issues facing our industry today. With more than 225 attendees, sponsors will have the
opportunity to participate in an information exchange during the networking breaks.

SFM Networking Breakfast

By supporting the SFM Networking Breakfast, during the NRA show, you will be showing
your support to more than 150 attendees from SFM and the foodservice industry. This is
the best opportunity at the NRA show to gain the attention of on-site professionals.

Educational Content

Educational and professional development at SFM's conferences focuses on trends and issues
affecting the industry. Recent SFM conferences/events focused on the following issues:

Sustainability

Strategic Business Development
Economy

Culinary Trends

Health and Wellness

Career and Personal Development

Target The Decision Makers!

Reach key decision-makers within the SFM membership and its extended network through
participation in the 2010 SFM sponsorship program. This flexible program allows your
company to combine numerous sponsorship options and events to meet the objectives

of your marketing plan. By participating in SFM programs and events you can effectively
maximize your visibility among the on-site industry's most influential professionals. Be sure
to take advantage of one or more of these great opportunities.

Why SFM?

When you participate in SFM, you extend your reach to the most lucrative segments of the
on-site industry, through exposure to global management companies generating billions

in purchasing each year. Companies represented by SFM members account for over
$20 billion in annual sales and represent over 16,500 contracts around the world, SFM's
unigue blend of member companies allows you to present your company’s brand to the
most influential decision-makers in the on-site foodservice industry. The vast majority of
SFM members control millions of dollars in purchasing annually. Our program is designed
to help you reach them.



SFM Active
Member
Companies
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step up to the plate!
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@1 Sponsorship Guidelines

00 © © 66 00

All sponsors must be a current member in good standing to participate.” If SFM is
co-producing an event with another organization, the sponsor does not have to be a
current member of SFM as long as they are a member of the other organization.

The official sponsorship list will only include one company name.

The number of companies exhibiting in an INnovations Fair booth is left to the
discretion of SFM Management.

Sponsorships are non-refundable once contract and payment have been received.

SFM will make every effort to separate competitors at sponsored events and the
Innovations Fair but cannot guarantee this will happen.

Benefits are not activated until a signed sponsorship contract is on file with SFM and
payment has been processed.

It is the responsibility of the sponsor to arrange for delivery, preparation and display
of any donated product.

Additional expenses associated with exhibiting are the responsibility of the sponsor.
Payment in full on all sponsorships must be received before the national conference.

SFM will not accept in-kind sponsorships of any kind.  Paying sponsors are allowed
to donate product if applicable.

*If you are not a current SFM member, please inquire about special membership opportunities.

Contact Information

Sponsorship application forms are also available online at www.sfm-online.org

For information or to become a sponsor, contact:

Vincenzo R. Nelli (856) 380-6827
Assistant Executive Director fax: (856) 439-0525
15000 Commerce Parkway, Suite C e-mall: vneli@ahint.com

Mt. Laurel, New Jersey 08054 web site; www.sfm-online.org
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@1 Publications

SFM Online Membership & Networking Directory

The SFM Online Membership & Networking Directory replaced the print version in 2008.
This directory is posted in the ‘Members Only’ section of the SFM Web site. SFM members
are able to easily access member information right from their computer. Don’'t miss your
opportunity to be a part of the Online Membership and Networking Directory.

Web Banner on the Membership Directory web page with link to your Web site 2,500

FastFacts wmit or 20 sponsors per monthy

Electronic newsletter distributed monthly to all SFM members.
Annual Sponsorship $2,000
Monthly Sponsorship $250

Don't miss this opportunity to have your message delivered monthly
to all SFM members and other industry leaders.

* $250 per month or $2,000 for the entire year
(full year commitment equals savings of $1,000)

« Direct link from your color logo to your company’s Web site

* Buy the entire year and save!

SFM Web Site Sponsor

The SFM Web site is just one benefit to the SFM membership. Members use the Web site
on a daily basis to access the online membership directory, the tool kit or to view upcoming
events., By sponsoring the SFM Web site, your logo will be seen by the SFM membership
and prospects on a daily basis and link to your company’s Web site.

SFM Web site Sponsorship and Banner Ad on the SFM home page $3,000
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Local Networking

This is your opportunity to reach an audience in your targeted region or geographical area. Local
Networking Events allow you to showcase your products and services to participants within your
region. In 2010, Atlanta, Boston, Chicago, Dallas, Seattle and Washington D.C. are targeted for SFM
Local Networking Events.

Individual Event Sponsorships
» Diamond  ©3,000

Do you want national recognition at regional events? By being a Diamond Sponsor of the Local
Networking Events, you will be recognized as a sponsor of three of the Local Networking Events
that will occur in 2010.

Sponsorship of three Local Networking Events
Company logo on event signage

Recognition from podium

Two (2) complimentary registrations to all three events
Diamond Sponsor ribbon for all company representatives

Opportunity to serve product and distribute literature on-site
(serving product dependent on event location)

Recognition in the post-event FastFacts

Post event attendee list e-mailed as an Excel file (mailing information only)



> Gold $1,000

Company logo on event signage

Recognition from podium

Two (2) complimentary registration to the event

Gold Sponsor ribbon for all company representatives

Opportunity to serve product and distribute literature on-site
(serving product dependent on event location)

Recognition in the post-event fFastfFacts

Post event attendee list e-mailed as an Excel file (mailing information only)

> Siver $500

Company logo on event signage

Recognition from podium

One (1) complimentary registration to the event

Silver Sponsor ribbon for all company representatives
Opportunity to display and distribute literature on-site
Recognition in the post-event fFastfFacts

Post event attendee list e-mailed as an Excel file (mailing information only)

= Bronze ©250

Company logo on event signage

Recognition from podium

One (1) complimentary registration to the event

Bronze Sponsor riblbon for all company representatives

Recognition in the post-event FastfFacts

If interested in sponsoring SFM on a local level, please contact SFM Headquarters
for specifics on locations and dates.
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Programs and Special Events

Critical Issues Conference ¢ 1,500

A successful event every year, the 2010 Critical Issues Conference will take place in New York City in
the spring of 2010. Reach more than 225 on-site professionals while showcasing your product and/
or services. Sponsorship must be confirmed by February 29.

Shared sponsorship

Opportunity to serve product during Networking Breaks (not an exclusive opportunity)
Tabletop exhibit during reception

One (1) complimentary registration to the event

Recognition from podium

Recognition in the on-site materials

Recognition on the SFM Web site

Company logo on event signage

Recognition in the post-event FastFacts

SFM Networking Breakfast during the NRA Show 1,000

The SFM Networking Breakfast provides a networking arena for those attending the
2010 NRA Show in Chicago. Reach more than 150 on-site professionals and have an
opportunity to serve your product. Sponsorship must be confirmed by May 7.

Shared sponsorship

Opportunity to serve product as part of the breakfast menu
Tabletop exhibit during the reception

Recognition from podium

Recognition on the SFM Web site

Recognition in all promotional materials for the breakfast
Company logo on event signage

Recognition in the post-event FastFacts



SFM December Networking Event

Kick-off the holidays by celebrating with your SFM family! Reach more than 150 on-site professionals and have an
opportunity to serve your product. Sponsorship must be confirmed by November 8.

Shared sponsorship

Opportunity to serve product

Recognition from podium

One (1) complimentary registration to the event

Recognition on the SFM Web site

Recognition in all promotional materials for the December Networking Event

Company logo on event signage

Recognition in the post-event Fastfacts

LeadershiplLink

The LeadershipLink is an educational series coordinated by the SFM Women'’s Council through quarterly webinars.
On a recent membership survey, professional development ranked as a top priority for SFM’'s membership — these
webinars fill that need and are applicable to men and women. Reach the SFIM membership through broadcast
announcements and over 150 participants. Sponsorship must be confirmed by February 29.

Sold to one (1) annual sponsor

Primary sponsorship with one (1) Diamond Level Women's Council co-sponsor
Logo on webinar PowerPoint

Recognition during webinar welcome

Recognition in the post-event Fastfacts

Program Committee Webinars

The Program Committee webinars are a series of educational webinars coordinated by the SFM Program Committee.
Prior Program Committee webinars include presentations on the following topics: Health and Wellness, Merchandising
and Marketing Principals, Train the Trainer and On-Site Dining Finance 101. Reach the SFM membership through
broadcast announcements and over 250 participants. Sponsorship must be confirmed by February 29.

Sold to one (1) annual sponsor

Logo on webinar PowerPoint
Recognition during webinar welcome
Recognition in the post-event Fastfacts



Women’'s Council

step up to the plate!
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@1 Women’'s Council

The mission of the Women’s Council is to “encourage and provide support for SFM women members to develop enhanced
leadership skills through mentoring and education.” This mission is achieved by:

* Providing educational programming targeted for and by women
* Enhancing the visibility of women within SFM and its leadership

Annual Sponsorship

Benefits apply to all Women's Council events excluding the
National Conference program.

» Diamond ¢5,000

Opportunity to serve product on-site at all Women'’s
Council events (dependent on event location)

Two (2) complimentary registrations to all Women's
Council events

Opportunity to distribute literature on sponsor table

Co-sponsorship recognition for one of the
LeadershipLink Webinars (session will be assigned on a
first-come, first-served basis)

Mailing list of attendees, including on-site
registrations, following each Women's Council event

Recognition from podium

Company logo on select Women's Council program
literature

Company logo on signage at all Women's Council
Events

Company name and logo printed on Women’s
Council event promotion

Recognition in the post-event Fastfacts

Company logo posted in the Women's Council page
of the SFM Web site

Diamond Sponsor ribbon for all company
representatives

* Providing skill development for women
* A mentoring program

Individual Event Sponsorships

Excluding the National Conference program. All sponsors
receive recognition from podium and post-event FastFacts.

» Gold ©1,000

Opportunity to serve product on-site
(dependent on event location)

Two (2) complimentary registrations
Opportunity to distribute literature on sponsor table

Post event attendee list e-mailed as an Excel file
(mailing information only)

Company logo on event signage
Gold Sponsor ribbon for all company representatives

> Silver $500

Opportunity to distribute literature on sponsor table
One (1) complimentary registration

Post event attendee list e-mailed as an Excel file
(mailing information only)

Company name on event signage
Silver Sponsor ribbon for all company representatives

» Bronze $250

One (1) complimentary registration
Company name on event signage

Bronze Sponsor ribbon for all company
representatives
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SFM Foundation
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@1 SFM Foundation

The SFM Foundation is a 501(c)(3) organization. The Foundation is committed to the advancement of on-site foodservice by
supporting the education of students interested in making it a career choice. Contributions to Foundation events and programs
are tax-deductible and support the Foundation’s scholarship and student outreach programs, as well as efforts to encourage
hospitality schools to develop curriculum that presents on-site foodservice as a desirable and rewarding career choice.

. . 0p)
Golf Tournament Networking Cruise il
Reach more than 100 on-site professionals at this Reach more than 175 on-site professionals during this Z
Northeast event that attracts representatives from all facets one-of-a-kind networking opportunity in New York City. T
of the corporate dining industry. The 11th Annual SFM Sponsorship must be confirmed by May 14. @)
Foundation Golf Tournament will feature an educational (-
component in the morning followed by lunch and golf in the » Diamond ©¢2.500 )
afternoon.  Sponsorship must be confirmed by April 9. ' o
* Shared title sponsorship of cruise 'Q_JP
» Diamond ¢2,500 * Three (3) complimentary cruise registrations o
* Shared sponsorship of one (1) of the following events: * Live recognition during the cruise >
+ Continental Breakfast * Recognition on event signage
+ Luncheon * Recognition in post-event Fastfacts

* Evening Reception

Opportunity to serve product at sponsored event » Platinum ©1,750
Two (2) complimentary cruise registrations

One (1) complimentary individual registration
to the event * Live recognition during the cruise
Recognition on signage at sponsored event

Recognition on event signage

Recognition on signage at registration desk

Recognition in post-event FastFacts

Recognition in post-tournament FastFacts
» Gold ©1,000
» Golf Hole Sponsor & 1,000 One (1) complimentary cruise registration

* Recognition on signage at sponsored hole « Live recognition during the cruise
* Recognition on signage at registration desk

Recognition on event signage
¢ Recognition in post-tournament Fastfacts

Recognition in post-event FastFacts



T National Conference Opportunities

The SFM National Conference will be held October 4 - 6, 2010, in Orlando, Florida.

In order to fully realize the benefits of participating as a National Conference sponsor, signed contracts must be on file no later than April 16.

Benefits for all Conference Package Sponsors

* Recognition on the SFM National Conference Web site ° Pre-registered attendee list e-mailed as an Excel file to key contacts (4)
« Recognition in the National Conference teaser weeks prior to the conference for a one-time use (mailing information only)

* Recognition in the National Conference registration brochure * Recognition in the post-conference FastFacts

« Recognition in the on-site National Conference final program * Post-conference updated attendee list e-mailed as an Excel file to key

L . ) , contacts (mailing information onl
* Recognition in on-site National Conference signage (mafing Y

» Diamond ©30,000 > Platinum 12,500
 Introduction of one (1) sponsored general session * © Shared sponsorship of one (1) of the following events: *
© Pending permission from SFM keynote speakers or entertainment, © Opening Reception
corporate logos for the sponsors will be shown on a video screen during « Presidents Luncheon
the introduction or close of their presentation. - Dessert Party
* Opportunity to serve product during your selected sponsored —OR-

| ion.
general session ¢ Shared sponsorship of two (2) of the following events: *

* Four (4) complimentary National Conference registrations + 10/5 Buffet Breakiast

© Shared room drop to all attendees (imited to 1 item only) * 10/5 AM Networking Break
* Black and white logo on National Conference tote bag. * 10/5 PM Networking Break
* Two (2) 10x10 Innovations Fair spaces. © 10/6 Innovations Fair

 Exhibitor's key contact listing and description of innovative products in * 10/6 Buffet Breaklfast
the on-site National Conference final program * 10/6 AM Networking Break

* Invitation to VIP Reception with the SFM Board of Directors during the * 10/6 PM Networking Break

National Conference * Opportunity to serve product at sponsored event
= 4 | dinth ite Nati | Con final (excluding the Innovations Fair)
* Full page, 4-color ad in the on-site National Conference final program , , o
pag brog * Three (3) complimentary National Conference registrations

¢ Black and white logo on National Conference tote bag
* General Session sponsorship will be designated by SFM * Two (2) 10x10 Innovations Fair spaces

° Exhibitor's key contact listing and description of innovative products in
the on-site National Conference final program

* Invitation to VIP Reception with the SFIM Board of Directors during the
National Conference

© Live podium recognition during the National Conference

¢ Full page, 4-color ad in the on-site National Conference final program
¢ Live podium recognition during the National Conference

*All shared sponsorship opportunities will be designated by SFM



» Gold 6,000

* Shared sponsorship of one (1) of the following events:

- 10/5 Buffet Breakast A La Carte Opportunities

* 1075 AM Networking Break Recognition for sponsors of A la Carte opportunities is for the program or

© 10/5 PM Networking Break service being supported and descriptions of the events in the Conference
© 10/6 Innovations Fair program.
° 10/6 Buffet Breakfast A La Carte sponsors do not receive benefits offered to package sponsors. Companies may opt

to purchase complete package for sole recognition.

* 10/6 AM Networking Break

* 10/6 PM Networking Break » Conference USB Drives 7,500

* Opportunity to serve product at sponsored event

(axcluding the Innovations Fair) Do you want your logo in the brief case of more than 350 conference

attendees? By agreeing to this sponsorship opportunity, your company logo
will be on the USB drives that are given to conference attendees. These USB
* One (1) 10x10 Innovations Fair space drives will be pre-loaded with presentations from the conference’s educational
sessions. This is a single sponsorship opportunity.

* One (1) complimentary National Conference registration

* Exhibitor's key contact listing and description of innovative products in the
on-site National Conference final program

* Half page, black and white ad in the on-site National Conference final » Hotel Key Cards  ©3,500

program Have your logo on the hotel key card of every conference attendee. With this

* Live podium recognition during the National Conference sponsorship opportunity, your logo will be seen by conference attendees each
time they enter their hotel room. This is a single sponsorship opportunity.

*All shared sponsorship opportunities will be designated by SFM =
et QO
- » Communication Center ¢ 1 =
> Siver 4,500 Cemimuncenon Genier 1o -
Minimum Level of participation required to exhibit at the Innovations Fair tThhri S\/%rgrr%g(]jlg?t%no’gggtreétﬁw” be in operation beginning Monday, October 4th 8
: On? (.1) 10x10 Innovat|<?n§ Fair space . , . . Sponsors will have company name and logo displayed as screen saver on -
* Exhibitor's key contact listing and description of innovative products in the respective terminals and event signage. There will be three (3) sponsorship @
on-site National Conference final program opportunities at this level. O
* Quarter page, black and white ad in the on-site National Conference c—:;h
final ] .
e program » Concurrent Educational Session Sponsor ¢ 1,000 ~
Gain visibility by supporting concurrent educational sessions at the National D
> Bronze © 3,000 Conference. Company name and logo will be posted on event signage and O
Sponsorship not tied to any specific event your company will be recognized during the introduction of the session’s @

« Quarter page, black and white ad in the on-site National Conference speaker. There will be three (3) sponsorship opportunities at this level.

final program
» New Member/First-Time Attendee Reception 1,000

Be among the first to welcome SFM's new members to the conference. Last

) i year, more than 1/4 of the conference attendees were new members or first
SFM s 2010 Natlonal Conference time attendees. Don't miss this opportunity to greet the future of the industry!
Orlando, Florida Company name and logo will be posted on event signage. There will be two

(2) sponsorship opportunities at this level,

Disney’s Contemporary Resort
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@1 Annual Sponsorship

These flexible packages are designed to give you the most visibility for the on-site market. By purchasing an annual
package you will save money and will only have to make the marketing decision once! In order to fully realize the
benefits of participating as a package sponsor, signed contracts must be on file no later than February 29, 2010.

Annual Packages
» Diamond $40,000

* Diamond Level sponsorship of the 2010 National Conference
* Sponsorship of the Critical Issues Conference
* Sponsorship of the Foundation Events
* Golf — $2,500 Diamond Level
© Cruise — $2,500 Diamond Level
Sponsorship of the NRA Networking Breakfast
Sponsorship of the 2010 December Networking Event
URL Link on SFM Web site
* Women’s Council Diamond Level Sponsorship

© FastFacts Annual Sponsorship
Savings of $5,250

» Platinum 20,000
© Platinum Level sponsorship of the 2010 National Conference
* Sponsorship of the Critical Issues Conference
* Sponsorship of the Foundation Events
* Golf — $2,500 Diamond Level
¢ Cruise — $1,750 Platinum Level
* Sponsorship of the NRA Networking Breakfast
* Sponsorship of the 2010 December Networking Event
URL Link on SFM Web site
» FastFacts Sponsorship for six (6) months
Savings of $1,950

» Gold $12,000
¢ Gold Level sponsorship of the 2010 National Conference
* Sponsorship of the Critical Issues Conference
* Sponsorship of one Foundation Event
* Golf — $2,500 Diamond Level or
© Cruise — $1,750 Platinum Level
* Sponsorship of the NRA Networking Breakfast
* Sponsorship of the 2010 December Networking Event
© FastFacts Sponsorship for three (3) months
Savings of $1,350

» Silver ©8,000
© Silver Level sponsorship of the 2010 National Conference
¢ Sponsorship of the Critical Issues Conference
* Sponsorship of one Foundation Event
* Golf — $1,000 Hole Sponsor Level or
* Cruise — $1,000 Gold Level

* Sponsorship of the NRA Networking Breakfast or
the 2010 December Networking Event

© Fastfacts Sponsorship for three (3) months
Savings of $850
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Join Toda

Sponsorship Testimonials

“Being a sponsor for SFM connects us to the association in a positive long-lasting
way. Sponsoring events helps to elevate the entire quality of the experience and
therefore encourages members to meet members, valuable networking, and

If you represent any of the following industry category groups, members helping members. We are honored to be a part of this association.”
SDOHSOriﬂg & SUDDOI’UHQ SFM IS a must Ted Farrand - Cini-Litile International
...not a maybe.
“We have been members of SFM for over 25 years it has been one of the most
« Apparel, Linen, Flatware, Décor and Restaurant valuable long term investments that our company has made. The contacts that
Accessories we have made through SFM have helped us discover a tremendous market
for our products. The corporate dining market does not get a lot of fanfare and
« Consulting Firms, Marketing and Advertising Agencies publicity, but the opportunities are significant and the keys to this market have been
specializing in the foodservice industry uncovered through our involvement in SFM. The networking has provided ideas
for new products and new marketing strategies. And, the development of lifelong
« Food and Beverage Manufacturers and Distrioutors friendships has made our involvement in SFM that much more fulfiling

and worthwhile!”
¢ Food Councils Steve Follet - Follett Corporation

* Point of Sale Systems and Infrastructure , o _ , . " . .
“This organization provides foodservice partnerships and the ability to interact with

key decision maker's within the on-site foodservice industry. The ability to sponsor
the annual conference or customize a sponsorship program to suite your specific
business needs is extremely attractive to the vendor community. Sponsorship with
SFM offers increased visibility as well as a return on your investment.”

* Restaurant Machinery, Equipment and Essentials

¢ Restaurant Management Tools and Software

© Specialty Foods Barbara Kane - Ecolab

“SFM is the ultimate place to network with peers, customers, and foodservice
professionals, through out the industry. We have been able to grow our business
incrementally through SFM. Our existing relationships as well, have thrived due to
our participation in this A+ organization.”

Melanie Marken - Pect's Coffee and Tea



step up to the plate 2010
SFM Sponsorship and Advertising Application

Please bring forward totals from back page.

Company Name

(as it should appear in print) O Publications $
Kev Contact N FastFacts
ey -ontact Name Online Membership Directory
SFM Web Site
Titile
O Local Networking Events $
Address
O Programs and Special Events $
Address Critical Issues Conference
Networking Breakfast at the NRA Show
City State Zip LeadershipLink
Program Committee Webinars
Phone Fax December Networking Event
O Women’s Council $
E-mail
O SFM Foundation $
Golf Tournament

Payment Information Networking Cruise

O My check, PAYABLE TO SFM, is enclosed. O National Conference $
O Please charge my O Visa O MasterCard O American Express O Annual Packages $
Account Number TOTAL DUE $

Expiration Date

Signature

Signature
9 | agree to the charges indicated above. Refunds cannot be made after

sponsorship form has been received. Please check all information carefully.

SFM Sponsorship Information
For additional information on SFM or any items
mentioned in this brochure, contact:

Contact SFM Headquarters for more information
about the 2010 sponsoring opportunities at
sfm@ahint.com or call 856/380-6829.

SOCIETY FOR FOODSERVICE MANAGEMENT 15000 Commerce Parkway 856 / 380-6829
On-Site Dini E t
n-oite Dining Experts Suite C Fax: 856 / 439-0525
Mt. Laurel, New Jersey 08054 E-mail: sfm@ahint.com
USA

Web site: www.sfm-online.org



Company Name

Publications

Online Membership Directory
O With web banner and link to your web site  $ 2,500

FastFacts

O Annual $ 2,000
O Monthly (list months)

Month: $ 250
Month: $ 250
SFM Web Site

O With web banner and link to your web site ~ $ 3,000

TOTAL PUBLICATIONS $

Local Networking Events

City:

*Please contact SFM for specific locations.

O Diamond $ 3,000
O Gold $ 1,000
O Silver $ 500
O Bronze $ 250

TOTAL LOCAL NETWORKING $

Programs & Special Events

O Critical Issues Conference (Feb. 29) $ 1,500
O NRA Networking Breakfast (May 1) $ 1,000
O December Networking Event (Nov. 3) $ 1,000
O LeadershipLink 4 Webinars (Feb. 29) $ 3,500
O Program Committee Webinars $ 3,500

TOTAL PROGRAMS & SPECIAL EVENTS $

Women's Council

Diamond (Feb. 29)
O Annual support $ 5,000

Individual Event Sponsorship

Workshop Title:

O Gold $ 1,000
O Silver $ 500
O Bronze $ 250

TOTAL WOMEN’S COUNCIL $

SFM Foundation

Golf Tournament (April 14)

O Diamond $ 2,500
O Golf Hole Sponsor $ 1,000

Networking Cruise (June 2)

O Diamond $ 2,500
O Platinum $1,750
O Gold $ 1,000

TOTAL FOUNDATION $

Annual Packages (reb. 29

O Diamond $ 40,000
O Platinum $ 20,000
O Gold $ 12,000

(choose one)
O Foundation Golf - Diamond
O Foundation Cruise - Gold
O Silver $ 8,000
(choose one)
O Foundation Golf - Platinum
O Foundation Cruise - Gold

(choose one)
O NRA Networking Breakfast
O Holiday Networking Event

TOTAL ANNUAL PACKAGES $

National Conference (oct. 4

O Diamond $ 30,000

O Platinum $ 12,500

(choose one)
O 10/4 Opening Reception
O President’s Luncheon
O Dessert Party
OR

(choose two)

O 10/5 Buffet Breakfast

O 10/5 AM Networking Break
O 10/5 PM Networking Break
O 10/6 Innovations Fair

O 10/6 Buffet Breakfast

O 10/6 AM Networking Break
O 10/6 PM Networking Break

O Gold $ 6,000

(choose one)

10/5 Buffet Breakfast

10/5 AM Networking Break
10/5 PM Networking Break
10/6 Innovations Fair

10/6 Buffet Breakfast

10/6 AM Networking Break
10/6 PM Networking Break

Oooooooao

O Silver (minimum Innovations Fair level) $ 4,500
O Bronze $ 3,000

O AlLacCarte

O Conference USB Drive (1) $ 7,500

O Communication Center (3) $ 1,000

O Concurrent Educational Session $ 1,000
Sponsor (3)

O Hotel Key Card (1) $ 3,500

O New Member/First-Time Attendee $ 1,000
Reception (2)

TOTAL NATIONAL CONFERENCE $

FOR OFFICE USE ONLY

Date Received

Key Contact

Invoiced
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7 15000 Commerce Parkway, Suite C
Mt. Laurel, New Jersey 08054
(856) 380-6829
fax: (856) 439-0525

e-mail: sfm@ahint.com
web site: www.sfm-online.org

SOCIETY FOR FOODSERVICE MANAGEMENT
On-Site Dining Experts






